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C-StoreWorks℠ Drives Pay-At-The-Pump Consumers Back In The Store

(Schaumburg, Ill., October 05, 2003) – PromoWorks, L.L.C., a leading developer and provider of innovative in-store and out-of-store marketing programs, has announced the launch of C-StoreWorks, a national convenience store program.  C-StoreWorks impacts gas-and-go consumers with an immediate take-one incentive at the pump that drives impulse in-store purchases.  

A recent study conducted by an independent research firm, concluded that the C-StoreWorks program increased product sales by an average of 97 percent in all categories studied and achieved 100 percent compliance at all test sites.  

“At the request of major manufacturers, PromoWorks needed to prove the impact of this unique program.  So earlier this year we invested in a series of six-week matched panel studies in the categories of candy, beverage, ice cream, and tobacco.  The results were astounding,” said John Gabbey, Vice President, C-Store Business Development for PromoWorks. “The power of this program is in our continually growing retail network.  C-StoreWorks gives brands promotional access to the fuel pumps at over 11,000 C-store locations throughout the country and puts their promotional incentives right in the hands of millions of fuel customers.” 

Mike Balogh, CEO of PromoWorks stated, “Our new C-StoreWorks program is a win-win for the brand and the retailer.  This program is a way for brands to enhance their relationships with C-store retailers while significantly increasing sales and building on-the-go-consumer loyalty through the C-store channel.”

ABOUT PROMO WORKS, L.L.C. 


PromoWorks, a marketing services company, headquartered in Schaumburg, IL, is a leading provider of in-store and near-store sampling and retailtainment events.  The company delivers twenty-four hour secure web-based access to real-time, store-by-store detailed compliance reporting.  Clients rely on PromoWorks’ knowledge, experience, accountability and national trade promotion group to raise the return on investment of their promotional campaigns.  Clients include ConAgra Foods, Hershey, The Kellogg Company, Kimberly-Clark, Kraft Foods, Pfizer, and Schick among many others.
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